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• The DoD as a government agency is uniquely situated on the 
spectrum of attribution as it must message with all methods to 
include true attribution, partner attribution, and non-attribution.  
•While joint and Army doctrine defines the methods of 
attribution, it does not discuss when and how attribution should 
be used for optimal effect in achieving its objective.  
Research Question:
•What conditions should inform the method of attribution in 
U.S. influence operations?
Hypotheses: 
1. False or non-attributed influence activities are most beneficial 
when an adversary is in a relatively strong position. 
2. As operational success and relative power are gained, the 
attribution transitions to true attribution or attribution through a 
concurring partner force.
The DOD’s influence activities span the full spectrum of attribution.
Attribution in Influence: Relative 
Power and Methods of Attribution
Results:
• There is some correlation between relative power and the use 
of attribution. 
• All methods of attribution have a role in influence activities 
and that role may shift throughout the phases of a conflict. 
• A misunderstanding of relative power can lead to the misuse 
of attribution.
The “So What” Next Steps
• Develop guidance in U.S. doctrine for the use of attribution.
• Explore the use and effectiveness of truth and lies in 
relationship to attribution.
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Russia’s influence activities in Ukraine and Crimea shifted with 
operational success. 
Research Design:
• Analyze historical case studies to determine when and how 
attribution was used in messaging.
• Identify relative power of the messenger. 
• Analyze how attribution did or did not shift with relative 
power.  
• Analyze effectiveness of activities compared to attribution 
and relative power.
Case Studies:
• OSS MO Branch and Psychological Warfare Branch in 
WWII.
• U.S. Psychological Operations in Vietnam.
• Russian operations in Crimea and Ukraine.
The OWI, OSS, and PWB had differing roles as WWII progressed. 
• Attribution is a key element in influence and there are 
conditions for developing guidance for its use. 
• Understanding the relative power of our adversaries may 
also allow for anticipating their influence strategy. 
